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Fixing the economy starts locally: credit unions’ test of investment
education on behavior could provide a model to restore economic health
Pewaukee, Wis. - A study that will involve credit unions statewide and launch today aims to prove that as little as 10
hours of education can motivate a person to seek and use the investment tools they need to build wealth – a prescription
that can not only improve personal finances but also heal a much-weakened national economy.
“The investment scams and frauds that worsened the economy over the past year could have been avoided with better
financial education,” says Dr. John Hoffmire, director with the Puelicher Center for Banking Education at the Wisconsin
School of Business, University of Wisconsin-Madison, who is spearheading the study. “Americans appear apathetic when
it comes to investing, when in fact a small amount of education may be all it takes to stimulate the kind of positive action
that will help heal our nation.”
Using a $200,000 grant from Investor Protection Trust – and coordination and promotion by the Wisconsin Credit Union
League, Governor Doyle’s Council on Financial Literacy and the Wisconsin Department of Financial Institutions – the
study is expected to last 18 months and will provide as much as 30,000 hours of online investment education to 4,000
participating employees, starting with those at credit unions. The online courses are part of the Educated Investor®
University (EIU), an online investment education program developed by the Madison-based Precision Information. Each
employee will complete up to 10 hours of online learning, and many will receive additional information about investment
products and opportunities and have access to an educational coach – a formula Hoffmire says is critical to stimulate
positive behavioral change when it comes to investing.
Although Americans are saving more now than in prior years because they fear imminent job loss, Hoffmire says it
shouldn’t be this level of economic pain that pushes the average person to do what’s in their best interest, and saving is
just part of the remedy. He says Americans are seriously under-prepared when it comes to investing for retirement and
commonly fail to use other investment vehicles, such as savings programs for health care and higher education.
“We need to identify what can be done consistently to motivate the average household to take advantage of the investment
opportunities they’ll need – in addition to just saving – to reach future goals,” he says.
A prime “teachable moment,” Hoffmire says, is during tax season. Filers often see tax refunds as a windfall and spend
instead of invest these dollars because they’re uninformed about the options and benefits of doing so. The study, therefore,
will focus heavily on converting tax filers to investors. Many credit unions already involve staff in free tax preparation
programs in which credit union employees help prepare and file taxes, facilitate refunds via direct deposit and educate
about available tax credits and wealth-building opportunities. The study will seek to determine a preferred approach for
this coaching as well as determine what mix of educational information for different types of filers – based on age,
income, education level, geographic location and other attributes – works best to encourage investment behavior.
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Pre- and post-tests will measure participants’ investment knowledge, and behavior will be tracked quarterly during the
following year to determine whether participants have initiated investment activity.
“We expect that the participating employees will emerge from the study better informed to serve their members’ needs,”
Hoffmire adds. “If you understand the importance of investing on a personal level you’re better positioned to direct
members to those resources more effectively.”
A steering committee for the study is currently being assembled from within Wisconsin credit unions. Participating credit
unions are also being identified so that participant education can begin late this summer.
Credit unions’ participation in the program is part of their ongoing REAL Solutions® initiative, which strives to help
Wisconsin families improve their financial position over time by encouraging saving and investing, improved
creditworthiness and long-term wealth building. Credit unions are not-for-profit, member-owned financial institutions.
Their purpose is to serve their 2.2 million members, not make profits.
The study is funded by a grant from the Investor Protection Trust (IPT). The IPT is a nonprofit organization devoted to
investor education. Since 1993 the IPT has worked with the states to provide the independent, objective investor education
needed by all Americans to make informed investment decisions. Visit www.investorprotection.org.
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Credit unions are cooperative financial institutions that are owned by their members and do not have stockholders. Because they are
not-for-profit, they return earnings to members in the form of more competitive rates of return on accounts, lower interest on loans, lower
fees and improved services. Around 2.2 million Wisconsin residents belong to credit unions, of which nearly half are open to the local
community. People can find a credit union to join by looking in the phone book or by visiting www.theleague.coop/findacu.

